The Italian food, drink
and events specialists.



S. Pellegrino started collaborating with us while they were positioned as
gourmet water, the sparkling water of fine dining. However, this restricted
the North ltalian brand from making a real connection with a wider
audience. Therefore they wanted to create an experience that passionate
foodies could relate to, beyond the gourmet scene. As part of Enhance
the Moment, S. Pellegrino’s global marketing campaign, we curated

a consumers’ dinner series.

WHAT WE DID

Each one focused on the importance of Italian
life. Themes included Grape Harvest, Midnight
Spaghetti and our favourite Chestnut Hunt

— all reflecting relevant moments of Italian
gastronomic culture. Each meal was paired
with classic Italian cocktails and highly sought
after regional wines, such as Aleatico red from
central Italy, elevating the culinary experience.

The series was in partnership with the Evening
Standard and all 5 dinners sold out, with

50 guests attending each time. This grew

S. Pellegrino’s customer base, raising their
profile among London’s taste-makers.

GUESTS
50

VENUE
5 locations across London

SCOPE
Concept development, menu design, food and
drinks, sourcing, catering, event production

S. Pellegrino




We have catered several Play Time conferences and networking events
for Google Play across London, Berlin and Paris. Serving those in the tech
industry we catered for breakfast, lunch and coffee breaks during the day,
offering canapés, wine and cocktails in the evening.

With the brand and each cities’ culture in mind, our offer was detailed

and bespoke, including our creation of Android shaped ravioli.

WHAT WE DID

Creat ion, development and execution of a
bespoke menu as per client brief. Management
of kitchen contruction in sites where there were
no facilities. Recruitment of staff acroos the
different cities in Europe and UK. Logistics, risk
assessment, health and safety procedures in
line with interantional requirements.

GUESTS
150-500

VENUE
London, Berlin, Paris

SCOPE
Concept, menu development and catering

Google Play













Smeg is another iconic Italian brand we had the privilege to work with.

In 2017 they opened their first flagship store in Regent street in London and
we got asked to do canapes and drinks for their grand opening.

In 2018, they called to be catering partners for Smeg’s 70th birthday

party which was a super celebration for the design industry. We have

also provided our catering services for their events during the London
Design Festival since 2019.

WHAT WE DID GUESTS
We have worked closely with their marketing 100
team to develop a food offer that was

representative of the Emilia Romagna VENUE

region where Smeg is from. We have also
supported Chef Theo Randall who is their food
ambassador during the live demos in store. A
curated drinks offer including a bespoke Smeg-
roni was developed and executed by us.

Smeg flagship store in Regent Street, London

SCOPE
Catering and event production, bespoke menu
development, support to live demos

Smeg






Reg

S.Pellegrino
Peroni

Barbican

Smeg

Google Play
Airbnb
Belvedere Vodka
Diesel

Client & press

Traveler

The Guardian
Marie Claire
Vogue

Time Out

The Telegraph
Grazia
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The Italian food, drink
and events specialists.



